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INFLUENCER MARKETING
OVERVIEW



INFLUENCER MARKETING_ Overview |

Fast-Growing Market
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INFLUENCER MARKETING_ Overview Il

Consumers’ Contents Consumption
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INFLUENCER MARKETING_ Overview Ill

Directly Influenced to Purchase
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INFLUENCER MARKETING_ Overview IV

Rapidly-Changing Trends
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INFLUENCER MARKETING_ Overview V

Proven by Marketers
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* The State of Influencer Marketing 2022 : Benchmark Report, Influencer Marketing Hub
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Your Influencer Marketing Partner,

AVOCADOGIANT



AVOCADOGIANT_ Process

Our Approach & Process
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AVOCADOGIANT_ Strength |

1. Customized Contents
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AVOCADOGIANT_ Strength II

2. Flexible Planning
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AVOCADOGIANT_ Strength Il

3. Local & Global Campaign
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AVOCADOGIANT_ Strength IV
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4. Influencer Marketing Experts
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https://page.stibee.com/subscriptions/71500
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AVOCADOGIANT_ Strength V

5. Ambassador Marketing
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AVOCADOGIANT_ Strength IV

6. Experience with Big Brands
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AVOCADOGIANT_ Process

Our Campaign Process
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INFLUENCER CAMPAIGN_ CASE STUDY

Features Based on How the Campaign Proceeds
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INFLUENCER CAMPAIGN_ CASE STUDY

Features Based on the Type of Progress
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CASE STUDY

I.  Pernod Ricard Korea Campaign, 2023

. M&M’s ‘Fun For All' Campaign, 2023

[Il. Shark Flex Style Viral Campaign, 2023
V. Coach Horse & Carriage Campaign, 2022
V. COS Art wall & Cafe Collaboration, 2022



INFLUENCER CAMPAIGN_ MEGA&MACRO MIX Case Study 1

PerHOd Ricard KOrea YouTube KOL Campaign, 2023
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INFLUENCER CAMPAIGN_ DIGITAL MIX Case Study 2

M&M’S Fun For All Campaign, 2023
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INFLUENCER CAMPAIGN_ DIGITAL MIX Case Study 2

M&M,s Fun For All Campaign, 2023
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Campaign Overview
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INFLUENCER CAMPAIGN_ VIRAL ONLY Case Study 3

Shark FIQXStyle Korea Launch Viral Campaign, 2023
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INFLUENCER CAMPAIGN_ ON-OFFLINE COMBINE Case Study 4

COACH Horse & Carriage Campaign, 2022
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INFLUENCER CAMPAIGN_ ON-OFFLINE COMBINE Case Study 4

cos Art Wall & Café Collaboration 2022
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KOZEL _valentine Campaign ...
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ECLIPSE PLUS Awareness Boost
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Shark
FlexStyle

Air Styling & Drying System

Any hair type. An.y sk_iII set.
For all Hairkind

Powerful, lightweight, and versatile,
Shark FlexStyle™ transforms from
dryer to styler in seconds.
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Influencer Aurelia Aurel, Rafa Dhafina/ Katheryn Lee, Lily Nawuya
Launching 2022.03 ~ 2022.06
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Influencer OI=2I0H, SICHS
Launching 2022.03
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Influencer E21d, IME
Launching 2021.11 ~ 2021.12
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Influencer Russia, India, Indonesia influencer
Launching 2021.09-2021.11
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PULMUONE -

@ kenandgrat @ - E£%

@ kenandgrat @ Saking bingungnya
pifih varian mana sampe diangkut

semuanya
Ini kita lag! ngidam makan mie korea,
nemulah @pulmuocne pas lagi belanja
di supermarket. Ternyata ada 4 rasa
Jjadi kita ambil semua, ada Jjajang
flavor, Tteokbokki flavor, Seafood
flavor, sama Mild flavor.
Kali ini kita cobain yang Mild Flavor
dan ternyata enak banget dong
kuahnya super gurth dan mie nya
kenyell Kayak makan mie korea di
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Influencer Korea Reomit, Kimbabfamily, Jeanetteongtoo, Mgdalenaf, Farida.nurihan, Kenandgrat, Tasyi Athasyia
Launching 2021.01
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Influencer == [HE SNS EMZE A RS+
Launching 2021.03-2021.12
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['SEOUL-U Online Wedding Experience with Influencers

) BRI MG @18

@ Seoul Korea LA
! v
HAIX}: Seoul Korea Korea (7] - ofbw SH457] - 112182 - Q

The wedding experience of Seoul's honorary global ambassador, Sissel ¥

Global influencers introduce the elegant wedding culture of Korea and beautiful sites in Seoul!
From the dress selection to hair and makeup and an outdoor photoshoot, the influencers from all over the world have

A wedding photoshoot with a guy friend?!
experienced |-SEOUL-U Online Wedding. Take a look at the final outputs of the photoshoots and making films.

Sissel, a YouTuber and at the same time an honorary global ambassador of S - @NinikoSE1

Seoul, had a wedding experience with her guy friend! @ § R < 4
I-SEOUL-U e |
Online Wedding Experience . “Ye&.

with Influencers \Y ¢ 08
B ib. e "X

(@ Wedding photoshoot content by Instagrammers

From dress fitting to hair and makeup experiences, and an outdoor
photoshoot with Seoul's landmarks as the background..! We are inviting
everyone to her wedding experienceled

If you are to have an outdoor wedding photoshoot in Seoul, where would
you like to have? Please leave it in the comments!

#ISeoulU #Seoul

ON-LINE 1-SEOUL-U

WEDDING EXPERIENCE

Check out the wedding photos taken with the help of Seoul's professional hair/makeup artists!

Instogqram a4

ntogom Y e

e

1?:11 & _?41[;)1 }1[5{ with INFLUENCERS

Nt ) =N

e & ) “
Seoul . A « It s \
Global b At N

LWwedding experien

MIZIolI2] & S=, SO0t IEF0IM S 512!

Influencer AlE,
Launching 2020.08-2020.12

I SEOL_lL u

Mission
ﬁEl:i-l (@) |4—LEO-|A—|

Work
SO IOFHAHIM 2AET =R K-Wedding(ll CHet =M= 2= 0|2 M2 HE2EE R5ot= 2019 = [HOt
Z 5130 0IZZ201ME S¢l 15,800,0002] 01A4C] &34, 150,0007H 01& 2012, 17,00074 0|AC| BH= EXA

=T

== 2120t MSAIISEOULU EAl B




BEROCCA ...

Influencer 0OILIS ASMR
Launching 2019.12
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Launching 2019.12
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Influencer HAEITE L HIHSE E21 (22 F8, 250IHI S)
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Influencer LIKZ! MHI, HI
Launching 2021.04
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https://youtu.be/wCIPh5RyYaw
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KATSUO UDON RECIPE
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SWEET & SPICY RICE CAKES RECIPE

- Chef made recipes -
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Pulmuone
KATSUO UDON RECIPE
= Chef made recipes -
2 ways to enjoy Thin Wrap Kimchi Dumpling! Pulmuone
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THIN WRAP KIMCHI DUMPLINGS RECIPE

- Chef made recipes -


https://www.youtube.com/watch?v=9Rv_BbObBN4

CONTACT

Avocado Giant
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www.avocadogiant.com

Tel
+82 2 557 6565

Business Inquiries
hello@avocadogiant.com
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