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INFLUENCER MARKETING
OVERVIEW



INFLUENCER MARKETING_ Overview |

Fast-Growing Market
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INFLUENCER MARKETING_ Overview Il

Consumers’ Contents Consumption
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INFLUENCER MARKETING_ Overview Ill

Directly Influenced to Purchase
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INFLUENCER MARKETING_ Overview IV

Rapidly-Changing Trends
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INFLUENCER MARKETING_ Overview V

Proven by Marketers
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* The State of Influencer Marketing 2022 : Benchmark Report, Influencer Marketing Hub
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Your Influencer Marketing Partner,

AVOCADOGIANT



AVOCADOGIANT_ Process

Our Approach & Process
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AVOCADOGIANT_ Strength |

1. Customized Contents
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AVOCADOGIANT_ Strength II

2. Flexible Planning
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AVOCADOGIANT_ Strength Il

3. Local & Global Campaign
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AVOCADOGIANT_ Strength IV
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4. Influencer Marketing Experts
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https://page.stibee.com/subscriptions/71500
https://page.stibee.com/subscriptions/71500

AVOCADOGIANT_ Strength V

5. Ambassador Marketing
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AVOCADOGIANT_ Strength IV

6. Experience with Big Brands
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AVOCADOGIANT_ Process

Our Campaign Process
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INFLUENCER CAMPAIGN_ CASE STUDY

Features Based on How the Campaign Proceeds
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INFLUENCER CAMPAIGN_ CASE STUDY

Features Based on the Type of Progress
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CASE STUDY

I.  Pernod Ricard Korea Campaign, 2023

. M&M’s ‘Fun For All' Campaign, 2023

[Il. Shark Flex Style Viral Campaign, 2023
V. Coach Horse & Carriage Campaign, 2022
V. COS Art wall & Cafe Collaboration, 2022



INFLUENCER CAMPAIGN_ MEGA&MACRO MIX Case Study 1

PerHOd Ricard KOrea YouTube KOL Campaign, 2023
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INFLUENCER CAMPAIGN_ DIGITAL MIX Case Study 2

M&M’S Fun For All Campaign, 2023
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INFLUENCER CAMPAIGN_ DIGITAL MIX Case Study 2

M&M,s Fun For All Campaign, 2023

CUOHEY = CIHI2U AR U] AT S 8!

L1 1 L =— T I—

EIG{E OHAl 214, DA BHIA &0 SA[ Al

Campaign Overview

Review Contents _Instagram
UHE=F00I3= J2IHI0IHE 2=l 0I01A] f12== SHRIA A
AHE L EHE R, F|IHIAIKIC HE

U2 ZE0IR S22 2EIA AL A0 B2 9%

#mmzIFES0R}

10071 0jgk 4=

W ANE

Mobile Branding DA _ Naver
CIAE B0 HM| & of0|PIE EeiE HIIHEAS [ ER0t]
QU= ot= [HHE M= EeiS BHHAZ L0 2002 EEGHA M E

LI MICHRE 1834 ERLOIN AESMOZ ==




INFLUENCER CAMPAIGN_ VIRAL ONLY Case Study 3

Shark FIQXStyle Korea Launch Viral Campaign, 2023
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INFLUENCER CAMPAIGN_ ON-OFFLINE COMBINE Case Study 4

COACH Horse & Carriage Campaign, 2022

= 9 gl a4 Sl =2l 2= 2= @Edikl 34

2221 DAZ=E =of [ &2 A HISH &2

Campaign Overview

Offline Activation_Seongsu
ot R=L1H 2B E0 E= MMILH 220 1A M40 Aaist @i
2O T SIAISE ZRHZIO| IHAM 28] AE({SUPYO| QI i, D12

HHL, NS 2 F AR &0 Aol

o
A AW #32LHO

Mobile Branding DA _ Naver
CIAE BHAE 0 OHA| & of012I= EeiE HIIHEAS [ HR0ot1 U
= Of= [Hi IHAI= EeiE BHE 00 S IE0 2 RS0 A8

Sl IZ MICHRE I SAFERUOI ESM02 =




INFLUENCER CAMPAIGN_ ON-OFFLINE COMBINE Case Study 4

cos Art Wall & Café Collaboration 2022
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Mllka_ Valentine’s Day OFF-LINE Campaign [e:]
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Mllka_ Valentine’s Day KOL Campaign [:e:!
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Influencer LI=L}= DoDo
Launching 2024.03
Mission

IZHIAA =T EAE ANIE A



Influencer HEH
Launching 2024.03
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Influencer Z&HOIO| =22 Bt
Launching 2024.02
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ECLIPSE PLUS Awareness Boost :-
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BrHwang’s Nulrmon Solution |
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Influencer Connh Cruz
Launching 2023.11
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RIO MARE :-:

Influencer AA1Z3 SUNG SIKYUNG - HIA L
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Real Italian Taste
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YES OR hot

ECLIPSE PLUS Launching ::
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ECLIPSE Let There Be Fresh :
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Shark
FlexStyle

Air Styling & Drying System

<

Any hair type. Any skill set.

For all Hairkind

Powerful, lightweight, and versatile,
Shark FlexStyle™ transforms from
dryer to styler in seconds.
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Influencer LIAILHS!
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Influencer kazelink, ZRBRIC,FRHEKERE, MixttH
Launching 2022.12
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Influencer Aurelia Aurel, Rafa Dhafina/ Katheryn Lee, Lily Nawuya
Launching 2022.03 ~ 2022.06
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Influencer OI=2I0H, SICHS
Launching 2022.03
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Influencer Duo Pengacara
Launching 2021.11
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Influencer Russia, India, Indonesia influencer
Launching 2021.09-2021.11
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Influencer Jamsai JS
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Mission
EHRIAIEZO| HA BEIAL WAL 13RS 3 HIES J AL Ei= &K CIESZ MR 41010 HIE & Heie
Work

100HIEZ QeI BISV|, API0] R2| [HE SO=Z 2HIAE J(=lotyd, T2ICHHIHIR or &4KI ODIEHIM &
SHAH AHZ2F Bt 1S &S0t Q]| 2HIX 2E S [ @Eﬂ || 5 ZHIE KIAS

FE

o




PULMUONE -

@ kenandgrat @ - E£%

@ kenandgrat @ Saking bingungnya

. pifih varian mana sampe diangkut
semuanya
Ini kita lag! ngidam makan mie korea,
nemulah @pulmuocne pas lagi belanja
di supermarket. Ternyata ada 4 rasa
Jjadi kita ambil semua, ada Jjajang
flavor, Tteokbokki flavor, Seafood
flavor, sama Mild flavor.
Kali ini kita cobain yang Mild Flavor
dan ternyata enak banget dong
kuahnya super gurih dan mie nya
kenyell Kayak makan mie korea di

.........
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Influencer Korea Reomit, Kimbabfamily, Jeanetteongtoo, Mgdalenaf, Farida.nurihan, Kenandgrat, Tasyi Athasyia
Launching 2021.01
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_ Seoul Korea | I'SEOUL-'U Online Wedding Experience with Influencers
@u HIAIX}: Seoul Korea Korea (2] - ol =757 - 112182 -Q -

) BR/03200 25MG @18

The wedding experience of Seoul's honorary global ambassador, Sissel ¥
Global influencers introduce the elegant wedding culture of Korea and beautiful sites in Seoul!
A weddmg photoshoot with a guy friend?! From the dress selection to hair and makeup and an outdoor photoshoot, the influencers from all over the world have I D@?}n"ﬁ
experienced |-SEOUL-U Online Wedding. Take a look at the final outputs of the photoshoots and making films. ¢

@NinikoiZi%

Sissel, a YouTuber and at the same time an honorary global ambassador of L ——— =
Seoul, had a wedding experience with her guy friend! @ § w 8

L
From dress fitting to hair and makeup experiences, and an outdoor 1-SEOUL:U i = '
photoshoot with Seoul's landmarks as the background..! We are inviting @&

’
everyone to her wedding experiencell Online Wedding Experience

If you are to have an outdoor wedding photoshoot in Seoul, where would with Influencers \

you like to have? Please leave it in the comments!
#ISeoulU #Seoul L — =8

ON-LINE 1-SEOUL-U

WEDD [NG EXPERIENCE Check out the £d1?’m taken wmm(::?:;t:z s professional hae:/smakeup artists!
LH)H _r_][r,l 2151 with INFLUENCERS o- - .- R —
\
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Global
L Wedding experien
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Influencer 0OILIS ASMR
Launching 2019.12
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Influencer LIIRHEZE
Launching 2019.11
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THIN WRAP KIMCHI DUMPLINGS RECIPE

- Chef made recipes -
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